
 

        

International Journal of Advances in Engineering and Management (IJAEM) 

Volume 7, Issue 08 Aug. 2025,  pp: 51-55  www.ijaem.net  ISSN: 2395-5252 

      

 

 

 

DOI: 10.35629/5252-07085155                |Impact Factorvalue 6.18| ISO 9001: 2008 Certified Journal     Page 51 

Entrepreneurship: A Comprehensive 

Overview Integrating Art and Science 
 

Elham Aliniadoun1, Toktam Parhizkarkhadiv2, Mehri 

Houshyaramiri3, Mohammadali Rajabi Torbehbar4, Seyed 

Hossein Alavi5, Simin Naghibi Masouleh6, Salar Basiri7, Ali 

Farzpourmachiani8, Adel Safaei9, Saeed Najafi10, Mehdi 

Farzpourmachiani11
 

1,2,4,7,8,9,10
Member of the Club of Innovative Minds of the European Academy of Sciences, Postdoctoral in 

Entrepreneurship, Technofest Institute of Technology University (TITU), Erquelinnes, Belgium 
3
PhD. in Entrepreneurship, Technofest Institute of Technology University (TITU), Erquelinnes, Belgium 

5
PhD. in Environmental engineering (Water and Wastewater), Tehran University, Tehran, Iran 

6
Member of the Club of Innovative Minds of the European Academy of Sciences, PhD. in International Law, 

Technofest Institute of Technology University (TITU), Erquelinnes, Belgium 
11

Academician of the European Academy of Sciences, Associate Professor in entrepreneurship, department of 

entrepreneurship, Technofest Institute of Technology University (TITU), Erquelinnes, Belgium 

 

----------------------------------------------------------------------------------------------------------------------------- ---------- 

Date of Submission: 25-07-2025                                                                           Date of Acceptance: 05-08-2025 

----------------------------------------------------------------------------------------------------------------------------- ---------- 

ABSTRACT 

Entrepreneurship, which initially was a tool of 

economic theory, has grown into a mature and 

sophisticated domain that propels economies, 

societies, and cultures around the world. This 

review is making a broad stroke of 

entrepreneurship by combining empirical work, 

theoretical constructs, and the symbolic potential of 

art and painting to deepen our knowledge of 

entrepreneurial creativity and spirit. 

Entrepreneurship is a complex phenomenon that 

involves artistic expression and scientific thought 

processes in a novel fusion with a view to 

encouraging innovation, business development, and 

sustainable growth. Analytically, in this 

presentation, entrepreneurship is viewed as an 

ongoing process that unites imaginative vision and 

instinctive capability with systematic thinking and 

analytical sharpness. Entrepreneurship, in its 

artistic aspect, requires creativity, imagination, and 

emotional intensitypersonality traits similar to 

those employed in artistic pursuits. Entrepreneurs 

visualize more than the apparent, molding their 

concepts with passion and flexibility to connect 

with customers and stakeholders. This innovative 

approach highlights the adaptable, subjective, and 

iterative nature of entrepreneurial ventures where 

creativity and intuition are necessary. On the other 

hand, entrepreneurial science involves disciplined 

methods like market surveys, analysis of data, tests 

of feasibility, and utilization of established models 

like the Lean Startup method or Business Model 

Canvas. This approach is centered around 

evidence-based experimentation, risk minimization, 

and predictability, helping entrepreneurs make 

sound decisions and systematically iterate on 

business models. Entrepreneurial science keeps 

projects entrepreneurial fact-based and robust 

against evolving market circumstances. This 

mixture of science and art of entrepreneurship 

results in a vibrant synergy, where creative ideas 

get conceptualized and experimented through 

analytical approaches and convert into innovative 

and pragmatic business solutions. Successful 

entrepreneurs, or entrepreneurial alchemists, work 

at this intersection by combining artistic 

imagination with scientific rigor, enabling 

continuous learning and iterative improvement. 

This twinned nature not only enriches the 

entrepreneurial experience but also extends 

paradigms of learning, opening them up to 

multidisciplinary practices that marry arts-based 

learning with business expertise. In its nature, 

entrepreneurship defies normal categorization, 

embodying a special blend of artistic and scientific 

endeavors. This fusion supports an integrated 
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understanding of entrepreneurship as art and 

science, vital to managing the challenges and 

uncertainties of the contemporary business 

environment. Through this integrated 

understanding, entrepreneurs and educators can 

better prepare themselves to innovate, change, and 

thrive within a dynamic global economy. This 

overview emphasizes the importance of 

entrepreneurship being treated as a hybrid 

discipline that leverages the best of art and science 

to create visionary, gritty, and successful 

businesses. 

Keywords: Entrepreneurship, Art, Science 

 

Historical Development and Theoretical 

Background 

Entrepreneurship has its roots in classical economic 

theory that was interested in the way individuals 

distribute resources. It has expanded over time to 

encompass several theoretical perspectives: 

- The Rational Maximizing Model defines 

entrepreneurs as rational decision-makers who seek 

to maximize profit and utility. 

- The Schumpeterian Model highlights the 

entrepreneurial function as an innovator and a 

disruptor that drives market transformation. 

- The Social Constructionist View theorizes 

entrepreneurship as an outcome of social and 

cultural forces. 

Entrepreneurship in the modern age is all 

about seeing and creating opportunities and 

encouraging innovation, going beyond individual 

organizations or stages of business. 

 

Scientific Perspectives of Entrepreneurial 

Intentions 

Evidence in recent years suggests 

entrepreneurial intentions (EI) are evolving and 

driven by internal as well as external factors. For 

instance, Hanage et al. (1) monitored nascent 

entrepreneurs within creative industries and 

documented EI being dynamic as shifting situations 

and perceptions create a necessity for ongoing 

support. In addition, Gil-Soto et al. (2) discovered 

that favorable economic conditions can decrease EI 

among students since favorable job prospects 

reduce the appeal of being an entrepreneur. 

Favorable economic expectations can, however, 

boost perceived support and self-confidence, which 

are entrepreneurial relevant. 

 

Entrepreneurial Energy and Social Influences 

Entrepreneurial passionthe passion that 

entrepreneurs bring along in developing an 

enterpriseis significant in individual satisfaction 

and entrepreneurship success. Kakatkar et al. (3) 

introduced a model illustrating how social 

interaction has the ability to make this passion 

vary, emphasizing developing knowledge about 

such variations in order to remain motivated and 

perform. 

 

Surviving Entrepreneurship Challenges 

Entrepreneurial ventures consistently 

exhibit high failure rates due to a complex mixture 

of internal and external factors. Success can be 

increased, research indicates, by: 

- Ensuring passion and motivation remain clear 

- Enhancing learning and adaptability 

- Utilizing effective entrepreneurial strategies 

- Developing diverse, trusting teams 

- Being receptive to working together and cultural 

adaptation 

- Preserving profit with social responsibility 

 

The Impact of Culture and Risk Aversion 

Cultural orientation, for instance, 

uncertainty avoidance, has an impact on 

entrepreneurial behavior. Liebregts et al. (4) found 

that high uncertainty avoidance societies favor 

intrapreneurship (intrapreneurship or organizational 

innovation) compared to entrepreneurship, 

especially among the fear of failure. This highlights 

the importance of cultural context in 

entrepreneurship education and policy. 

 

Artificial Intelligence and Entrepreneurship 

AI is rapidly transforming the 

entrepreneurial world. Obschonka et al. (5) invite 

further research into how AI is reconfiguring 

entrepreneurial activity, introducing the "AI PEN" 

framework to guide this research. AI has the 

potential to transform opportunities to be found, 

resources to be tapped, and new firms to be 

initiated. 

 

Nonprofit Entrepreneurship 

Entrepreneurship is not just for profit-

making enterprises. Shepherd and Patzelt (6) point 

to the distinctive aspects of nonprofit 

entrepreneurship and call for academics to 

investigate nonprofit founders' contrasts with 

commercial sector founders more thoroughly. 

 

The Role of Art in Entrepreneurship 

Art and entrepreneurship share 

similarities: imagination, risk-taking, and visionary 

thinking. Paintings and other works of art can 

symbolize entrepreneurial ideas like innovation, 

resilience, and change. For example: 
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- Botticelli’s "The Birth of Venus" represents new 

beginnings, similar to launching a startup. 

- Picasso’s Cubism illustrates breaking 

conventions, much like disruptive innovation. 

- Van Gogh’s "Starry Night" captures visionary 

thinking and emotional intensity, paralleling 

entrepreneurial passion. 

Incorporating art into entrepreneurship education 

can foster creativity and holistic thinking. 

 

 

 
Image 1: Fine Arts & Entrepreneurship. Retrieved from: https://fastercapital.com/topics/inspiring-examples-of-

fine-arts-entrepreneurship.html 

 

 
Image 2: Fine Arts & Entrepreneurship. Retrieved from: https://fastercapital.com/topics/inspiring-examples-of-

fine-arts-entrepreneurship.html 

https://fastercapital.com/topics/inspiring-examples-of-fine-arts-entrepreneurship.html
https://fastercapital.com/topics/inspiring-examples-of-fine-arts-entrepreneurship.html
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Consumer Satisfaction in Art 

Customer satisfaction measures how well 

products or services meet expectations and is 

crucial across industries (8). Satisfaction, when it 

comes to art, is prompted by perceived value, 

emotional attachment, and experience. Research 

shows that satisfaction with art products is not 

merely a matter of functionality but also of 

cognitive and emotional factors. For example, 

research at the Tianjin Binhai Art Museum showed 

that factors such as aesthetics, symbolism, and 

interactivity are a key driver in determining 

satisfaction, where experiential value is an area for 

improvement. 

Buyers are willing to pay a premium price 

for art products because they yield unique prestige 

and emotional value. Art consumption also ensures 

well-being by motivating people, supported by 

psychological and neuroscientific evidence. 

Social, economic, and beauty values 

influence purchasing behavior and satisfaction in 

the market for fine art. Affective attachment to the 

work of art and artist is a significant element of 

satisfaction and purchasing behavior. 

In general, satisfaction with art depends 

on the interplay between functional, experiential, 

and cognitive values. Incorporating art into 

products increases willingness to pay and 

satisfaction and makes consumers happier. 

Enhancing visual design, emotional engagement, 

and art education further increases consumer 

satisfaction (9-12). 

 

Rethinking the Value of Entrepreneurship 

Not all entrepreneurial activities are 

positive. Farzpourmachiani M. & 

Farzpourmachiani A. (13) suggest "Attrition 

Entrepreneurship Theory" that argues some 

entrepreneurship, driven by public or governmental 

pressure, indeed slows down economic growth. 

Examples include war or tax collection businesses 

that gain profits but dampen innovation. Real 

entrepreneurship drives growth through innovation, 

while attrition entrepreneurship relies on existing 

resources and does not care about intellectual 

property rights, limiting long-term growth. 

 

CONCLUSION AND FUTURE 

DIRECTIONS 

Entrepreneurship is a dynamic, multilevel 

field subject to individual, social, cultural, and 

technological variables. Ongoing study still 

identifies entrepreneurial success strategies. 

Incorporating arts perspectives highlights the vision 

and creativity role. 

Future research must investigate: 

- The intersection of innovation and 

entrepreneurship in different contexts 

- New technologies like AI affecting 

entrepreneurship 

- The role of entrepreneurship education in 

sustainable development 

- How to combine artistic and creative approaches 

to inspire entrepreneurs 

 

Such a combined approach will enrich our 

knowledge and enhance the real-world impact of 

entrepreneurship as a primary force of economic 

and social change. 
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